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It used to be that yogurt pouches were a thing just for school children. No more. This 

January, two brands released yoghurt pouches targeting adult consumers on the go. 

Is 2024 the year of the pouch? Can this new format help drive sales? And what other 

packaging innovations are brands trying out? 

Pouches: Who is making these – which customers are they aimed at? What are the flavours 

in pouches? What are the sustainability implications? Can you recycle the new pouches in 

domestic recycling? Which ones? 

Healthy desserts: As the speedy growth of one relative newcomer brand has shown, 

protein puddings are on the rise. Are established players getting on board? Is it limited to 

NPD, or might some companies consider reformulations? What other health additions 

besides protein are brands putting in their pot desserts and yoghurts? 

Sayonara, sweet tooth: Demand for sweeter yoghurts is down, with interest in less-sweet 

flavours indicating “underexplored opportunities for brands and retailers”. Is plain yoghurt the 

go-to flavour of 2024? How are consumers jazzing up their yoghurts at home?  

Low Fat: A third of Brits see ‘light’ yoghurts as too processed. Is the dialogue over ultra-

processed foods giving shoppers pause in the yoghurt aisle? 

Innovations: We will profile 4 new products or ranges that have ideally not appeared in The 

Grocer before. We need launch date, rsp, and a hi-res picture of each. 
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