Talklng shop: the rise
~of voice commerce

Penetration of smart speakers in the UK is
10% with Amazon Echo leading the way
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Almost half of UK smart speaker owners
have used them to make a purchase
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Total spend on voice will Uptake of smart speakers
increase to £3.5bn in the UK over time is projected to
and $40bn in the U.S. by 2022 mirror smart phones
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Voice purchases are typically smaller, standalone items

PURCHASES USING SMART SPEAKER US/UK

Ordered standalone or as part of a wider basket (% of purchases) Average basket value, voice vs non-voice online, by product category ($)

Part of Electronics $661 $239 -$421

wider basket

Homeware $208 $74
Grocery $80 $32
Standalone

Health & Beauty $36 $32

Clothing $64 $81

Becoming Amazon Choice is key for consumer
goods companies who want to win.
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